
How to Track What Actually 
Matters in a Cookieless,  
Multi-Channel World 



Modern ecommerce growth isn’t just driven by what you 
sell. It’s shaped by how well your platforms understand your 
business. Attribution, optimization, and personalization all 
rely on the quality of the event data you send. 

And most ecommerce tracking setups aren’t built for that. 

They’re built to be fast. Standardized. Easy to set up.  

As channels diversify, purchase behavior shifts, and privacy 
reshapes what data is available, the tracking that once 
worked is now limiting performance. 

This guide is designed to help you rethink your tracking 
strategy. To collect the right data, in the right way, for the 
right outcome.
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Why Tracking Is Broken 
(and Getting Worse)
If your team is seeing inconsistent results across Meta, GA4, Email/SMS, and 

other tools, tracking might be the hidden bottleneck. Common symptoms: 

These aren’t platform issues. They’re signal issues caused by generic 

events that fail to reflect your real business logic. 

Out-of-the-box event setups treat all purchases the same, no matter the 

product, channel, or campaign.  

But Meta, GA4, TikTok and Email/SMS platforms all interpret events 

differently. When you send the same flat signal, they respond with 

generic performance. 

As third-party cookies disappear and machine learning models take over, 

platforms require relevant, real-time, accurate signals.  

What worked five years ago can no longer sustain competitive growth. 

Meta can’t 
optimize ads 
despite high 
conversion 

volume

GA4 revenue 
doesn’t match 

Shopify

Email/SMS flows 
miss or misfire
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What Are  
Custom Events?
Custom events are tracking signals you define to reflect your business logic.

Instead of sending the same “purchase” structure to every platform, you 

tailor what’s included based on what each destination needs. 

That could mean:

Custom events let you take ownership of what’s tracked, how it’s structured, 

and where it’s routed. 

Filtering out sample orders 

Triggering different events for high-AOV SKUs 

Categories that match your merchandising taxonomy
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From Events to Outcomes
Old tracking strategies were built around activity. Button clicked. 

Page viewed. Purchase completed. 

But platform performance now depends on outcomes. Not just what 

happened, but what matters: 

Outcome-based tracking means your events support business objectives. 

Meta doesn’t just see a conversion. It sees a high-margin, high-retention SKU.  

Email/SMS doesn’t just see a purchase. It sees a Collection that should launch 

a tailored post-purchase flow. 

Tracking moves from passive measurement to active performance enablement. 

Which purchases should trigger campaign learning 

Which SKUs matter most to retention

What qualifies as revenue in each reporting tool
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What High-Performance  
Brands Track
Here’s how leading ecommerce brands are already using Custom 

Events to align their tracking with real business outcomes. 

Subscription Brands

Custom Events help these brands optimize for long-term value by filtering out 

low-signal activity: 

•	 Trigger events only for SKUs tied to long-term value 

•	 Limit Snapchat pixel events to bundles with high retention 

High-AOV Brands 

Instead of treating every order the same, high-ticket brands structure their 

tracking around product impact: 

•	 Route purchase events by product line to improve clarity in Meta and GA4 

•	 Override default categories to match internal merchandising structures 

DTC Brands 

In fast-moving environments, adaptability matters most:

•	 Pass Shopify Collection data to Klaviyo for personalized flows  

•	 Filter Meta conversions by UTM to cut noise

•	 Enrich server-side events with product-level attributes like material ID
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Use Cases You Can 
Launch Without Devs
With Elevar, marketers can: 

These aren’t complicated. They’re made simple by Elevar’s 

server-side Custom Events engine. 

Filter out purchases from internal traffic or discounts 

Send enriched purchase events for hero SKUs only 

Apply UTM-based rules to event firing 

Customize revenue logic per platform 

Add SKU-specific fields to Meta or Klaviyo 
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How Elevar Supports a  
First-Party Signal Strategy

Less client-side load 

Elevar helps ecommerce teams own their signal layer without relying on dev time, 

third-party scripts, or brittle tag managers. 

Everything runs server-side. That means: 

You can define your own logic, route events per platform, and adjust fast—

all from a platform built for growth teams. 

Higher match rates Better data privacy 

Full control over what you send and why 
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Next Steps: Audit Your Events, 
Align Your Goals
The fastest way to improve performance is to improve what you’re 

sending to your tools.  

Start by asking: 

If the answer is yes, it may be time to shift from standard to 

strategic. 

Elevar Custom Events make that shift possible. 

Are we sending the same event to every platform? 

Do our events reflect our real campaign and product goals? 

Are we relying on developers to make simple tracking changes? 
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https://getelevar.com/custom-events/

